
F O U N D E R S

ADAM CLEARY  worked in  the  internat ional  banking sector  f rom 1987 unt i l  1999 .  He headed up the  Equi ty
t rad ing desk  in  Mi lan for  UBS Investment  bank and then at  Deutsche Investment  Bank and ret i red  f rom

internat iona l  bank ing in  the  year  1999 to  s tar t  up and capi ta l i ze  on a  ser ies  of  entrepreneur ia l  act iv i t ies .

In  2002 ,  he  founded a  Design and Packaging company in  London,  wi th  a  number  of  patented so lut ions,
ca l led  Burgopak l imited.Th is  company cont inues  to  successfu l ly  t rade and has  won many des ign

and packaging awards  on a  European and g loba l  s tage .
The  company has  internat iona l  reach winning large  contracts  in  Europe,  USA and Australas ia .

In  1999 ,  he  opened the  RANGOLI Indian restaurant in Milan ,  I ta ly,  which has  been very  successfu l
and en joys  the  reputat ion of  be ing one of  the  f inest  Ind ian restaurants  in  Mi lan:

he  opened a  second Ind ian restaurant  in  2004 and a  th i rd  in  2006 ,  which are  equal ly  successfu l .

Warming to  the  ethnic  theme,  in  2000 he started an ethnic  wholesa le  bus iness  in  Mi lan to  import  and d is t r ibute 
ethnic  food products  in  I ta ly  and to  the  European cont inent .  Severa l  of  h is  own brand t rademarks  have had success 

in  penetrat ing a  compet i t ive  market  and today India Trading sr l  i s  one of  the  largest  ethnic  wholesa lers  in  I ta ly
Recogniz ing the  ab i l i ty  to  apply  h is  Know-how and expert i se  in  th is  f ie ld  he  has  been work ing for  the  past  year  to 

s tudy the  opportuni ty  to  s tar t  export ing I ta l ian food and beverage products  to  As ia  and the  Far  East .
I ta l ian  food and wines  are  famous,  sought  af ter  across  the  wor ld ,  and with  h is  new start-up company,

ITS sr l ,  he  fee ls  conf ident  that  there  i s  a  vast  and lucrat ive  market  to  p lay  for.  The  presence of  I ta l ian food ,
wines  and beverages  across  As ia  and the  Far  East  i s  re lat ive ly  t iny,  but  he  fee ls  that  growth and penetrat ion

are  inev i tab le  over  a  short  per iod with  the  As ian economies  educat ing for  more  internat iona l  tastes  and exper ience .


